


Accomplished: Highly trained or skilled in a particular activity 


Administration: The process or activity of running a business, 
organisation, etc. 


Appropriate: Suitable or proper in the circumstances 


Arrangements: The action, process, or result of arranging or being 
arranged 


Assumptions: A thing that is accepted as true or as certain to 
happen, without proof 


Balancing: An even distribution of weight enabling someone or 
something to remain upright and steady 


Brick and Mortar: Refers to the physical presence ofan organisation 
or business in a building or other structure 


Capabilities: The power or ability to do something 
Characteristics: Typical of a particular person, place, or thing 


Commodities: A raw material or primary agricultural product that 
can be bought and sold, such as copper or coffee 


Consignment: A batch ofgoods destined for or delivered to someone 


Contracted: A written or spoken agreement, especially one 
concerning employment, sales, or tenancy that is intended to be 
enforceable by law 


Convenience: The state of being able to proceed with something 
with little effort or difficulty 


Description: A spoken or written account of a person, object, or 
event 


Dispatching: Send off to a destination or for a purpose 


Distribution: The action of sharing something out among a number 
of recipients 


Facilities: A place, amenity, or piece of equipment provided for a 
particular purpose 


Fundamental: Forming a necessary base or core; of central 
importance 


Hazardous: Risky; dangerous 


Hygiene: Conditions or practices conducive to maintaining health 
and preventing disease, especially through cleanliness 


Implementation: The process of putting a decision or plan into 
effect; execution 


Implementing: A tool, utensil, or other piece of equipment that is 
used for a particular purpose 


Intangible: Unable to be touched; not having physical presence 


Loading: The application of a mechanical load or force to something. 
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NOTES Measurement: The action of measuring something 
Merchandise: Goods to be bought and sold 


Merchandising: The activity of promoting the sale of goods, 
especially by their presentation in retail outlets 


Monitoring: A device used for observing, checking, or keeping a 
continuous record of something 


Ownership: The act, state, or right of possessing something 


Perspectives: The art of representing three-dimensional objects on 
a two-dimensional surface 


Precautions: A measure taken in advance to prevent something 
dangerous, unpleasant, or inconvenient from happening 


Pressing: (of a problem, need, or situation) requiring quick or 
immediate action or attention 


Previously: At a previous or earlier time; before 

Procedures: An established or official way of doing something 
Procurement: The action of obtaining or procuring something 
Recommended: Advised or suggested as good or suitable 


Responsibilities: The state or fact of having a duty to deal with 
something or of having control over someone 


Safely: In a way that gives protection from danger or risk 
Scanners: A device for examining, reading, or monitoring something 


Shipped: Vessel larger than a boat for transporting people or goods 
by sea 


Sophistication: The quality of being sophisticated 


Spoilage: The action or process of spoiling, especially the 
deterioration of food and other perishable goods 


Stocktaking: The action or process of recording the amount of stock 
held by a business 


Surrounding: All around a particular place or thing 


Temperatures: The degree orintensity of heat presentin a substance 
or object, especially as expressed according to a comparative scale 
and shown by a thermometer or perceived by touch 


Transactions: An instance of buying or selling something 
Transferring: Move from one place to another 

Tremendous: Very great in amount, scale, or intensity 
Ultimate: Being or happening at the end of a process; final 
Unloading: Remove goods from (a vehicle, ship, container, etc.) 
Unorganised: Not organised 


Verification: The process of establishing the truth, accuracy, or 
validity of something 


Warehouse: A large building where raw materials or manufactured 
goods may be stored prior to their distribution for sale 


STORE OPERATIONS ASSISTANT — CLASS IX 
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